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BLUESCOPE STEEL PRODUCES ANOTHER STRONG ANNUAL RESULT 
 

NPAT AND EPS DOUBLE 
LOWER GEARING PROVIDES STRONG FINANCIAL PLATFORM FOR GROWTH 

In commenting on the full year results, Mr Kirby Adams, Managing Director and CEO of BlueScope Steel 
said:   

“We mark FY 2007 as another great year for BlueScope Steel shareholders and our second best year 
ever.  New records were achieved in safety and environmental performance, full year revenue of nearly $9 
billion and net cash flow of over $1 billion before M&A activity.  Relative to FY 2006, NPAT and EPS 
doubled and our balance sheet gearing dropped from 38% to 28%, providing BlueScope Steel with a very 
strong financial platform for its continuing growth.   

“This is a great financial result delivered by a strong management team and all the employees at 
BlueScope Steel, and very pleasing personally, as I near the end of my seven and one half years’ tenure 
as CEO of BlueScope Steel. 

“The Board of Directors has declared a total ordinary dividend, fully franked, of 26 cents per share, a 7% 
increase on FY 2006.  When paid, this dividend will bring to $2.3 billion or $3.15 per share, tax effectively 
returned to shareholders over the five years since public listing. 

Our Businesses 

“One very pleasing outcome in FY 2007 was the excellent operational performance across all of our 
businesses, including numerous production records. 

“All business reporting segments were profitable, with Port Kembla Steelworks continuing to be the profit 
and cash flow engine of the Company.  Pleasingly, our Asian portfolio exhibited substantial volume growth 
as new operations in China, Vietnam, Thailand and India were commissioned and ramped up.  Margin 
compression in our midstream metallic coating and painting businesses prevailed through most of the 
year, as these businesses confronted huge increases in zinc costs and growing exports from expanding 
north Asian production. 

“Highlights from the year included stronger pricing, particularly in export markets, improved domestic 
versus export mix, and more despatches of HRC as we enjoyed the full-year benefit of the Hot Strip Mill 
expansion as well as record steel production at Port Kembla Steelworks.  Raw materials cost inflation was, 
again, a huge impost on the Company, adding $365 million to our costs of production and was primarily in 
the form of higher costs for iron ore, scrap, zinc, aluminium and freight. 

Discontinued business 

“As part of our ongoing processes, we actively and regularly review our business portfolio. During FY 
2007, we ceased our loss-making tinplate production, sold the Vistawall business and closed our Taiwan 
operations. In April, the tinmill operation ceased; customers were transitioned to alternate suppliers, and 
closure costs were lower than expected.   



“At June end, we realised the value of the Vistawall business, which we acquired through our purchase of 
Butler Manufacturing in 2004, through its sale to Oldcastle Glass for US$190 million. The sale represents 
a strong financial return for shareholders and the excellent improvement reflects work by BlueScope Steel 
and Vistawall’s management and employees. We continued the withdrawal from our Lysaght Taiwan 
business but regrettably, costs were higher than expected.  

Safety 

“FY 2007 stands as the safest year ever for people at BlueScope Steel sites.  Records were achieved at 
most of our 91 operating sites. Our LTIFR for the year is a world best standard at 0.4 compared to the 
International Iron and Steel Institute (IISI) industry average of around 4.0. This is an outstanding 
achievement and I congratulate the work by every one of our employees and contractors, for their 
dedication to the principle of Zero Harm. 

Environment 

“We continue to improve our environmental compliance systems across all of our operations and are 
seeing some “best ever” results.  We have joined the Greenhouse Challenge Plus Programme and 
implemented energy savings programs at a number of our operations.  On the water front, we announced 
two major water saving initiatives during FY 2007, including a major water recycling program between 
BlueScope Steel and Sydney Water to halve the use of fresh water at Port Kembla, equivalent to the 
annual water use of 26,000 households. Today, 98% of the water used in the Port Kembla operation is 
recycled or salt water.  

“In May, we announced a $21 million landmark project with South East Water and the Victorian 
government that will cut freshwater use at our Western Port plant by over 60 per cent to 660 mega litres 
annually - equivalent to water consumption of about 3,000 homes. This project will provide significant 
benefits for the environment and the community. 

“The Company commenced feasibility work on a proposed co-generation electricity plant to reduce 
greenhouse gas emissions in NSW by recycling waste gases from steelmaking in the Ilawarra for use in 
electricity production. The feasibility study is expected to be completed during FY 2008. 

Outlook 

“This year, the global steel market was very strong with the forecast for global steel demand remaining 
positive. China, the USA and Europe are driving this healthy outlook. Asia now produces more than half of 
all the crude steel produced in the world, and China is the largest single market for steel and has the 
strongest demand growth of any country. While the Chinese government has been working to close and 
eliminate inefficient mills and reduce exports through its recent export tax, these initiatives have not 
significantly slowed production growth nor reduced the global effect of exports.   

“In Australia, we have started FY 2008 with a stronger Australian dollar, a stable global steel price 
environment and high metal coating costs. The North American commercial industrial construction market 
remains strong for our Butler business which has no residential exposure, but the spread between HRC 
prices and scrap cost has narrowed for our North Star BlueScope business.  Asian markets and 
opportunities are slightly improved, and the operational ramp-up of new sites is growing revenue while 
coated product margins continue to be under pressure, particularly in China.  We will continue to 
aggressively manage those factors over which we have control, including focusing on safety and 
environment, containing costs, improving our processes, achieving volume and production efficiencies, 
and optimising mix and margins. Clearly, our global footprint and the diversity of our product lines will be of 
benefit going forward.”   
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